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Where are we now?
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To what extent do you agree with
the following statements?
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Capability gap

Exhibit 7. Line Management Perceives a “Capability Gap” in the Insight Function
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Source: BCG Consumer Insight Survey (as of March 31, 2009).
Mote: Responses are from 819 survey participants (392 from consumer insight staff and 427 from business line staff).
*Percentage of “strongly agree” or “agree” responses to the statement provided.
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Not all doom and gloom......................
The value continuum

Exhibit 6. The Insight Function Is Poised for Transformation from a Cost Center

toa 50urce| of Competitive Advantage

Almost 90 percent of companies are in stages 1 and 2
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Sources: BCG Consumer Insight Benchmarking (May 2009); press searches; company Web sites; analyst reports; BCG analysis.
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So what does the media measurement future look like?

Demographics

Eyeballs
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Platform Synergy
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More innovation



Digital







Happiness Machine
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Thank You




